ISENBERG ONLINE MBA | SAMPLE TWO-YEAR PLAN

Fall Start

Year One Year Two

Fall

632: Strategic
Information Management

650: Statistics for
Business

Winter

1 770: Human Resources
: Management

Spring Summer

5644: Economic Analysis 5670: Operations
: for Managers  Management

{ 680: Leadership and 1611: Foundations of
i Organization Behavior | Accounting*

Fall Winter Spring Summer

) . 612: Foundations of
633: Financial and ! Finance*

Managerial Accounting :689: Organizational

i Strategy

640: Corporate Finance

ER ining 1 or 2 5660: Marketing Strategy
1 or 2 credit elective ; Remaining 1 or ior 713: Services
: credit elective

course H Marketing Management

1 783: Business Law
: requirement :

Core

Course Offerings Optional: Online MBA with a Focus

Requires addition of 6 elective credits to timeline above.

11 required core courses
offered every fall, spring,
and summer semester.

Electives

3 required elective

: credits. 1-3 credit elective
i courses are offered on a

i rotating bases every

| semester.

Foundations Semesters

iFaII: 14 weeks

: Offered every winter and i(EarIy Sept - Mid Dec)

i summer semester.

Winter: 6 weeks

i XIf you have taken | (Mid Dec - End Jan)

icourses in Accounting

» and/or Finance from an

: accredited University, you
: may be exempt from

: taking the foundations

ESpring: 14 Weeks
: (Early Feb - Mid May)

! Summer: 10 weeks

Tailor your education with a total of 9 elective credits in a focus area:

- Business Analytics

- Entrepreneurship

- Finance

- Healthcare Administration
- Marketing

Note: If adding a focus, we suggest forecasting an additional semester in order to accomodate 6 additional

courses.  (Mid May - July) credit hours. Speak with your advisor about your interest in adding a focus.
Once you are matriculated into the Online MBA program you will be assigned an advisor. We encourage students to make an Isenberg SChOOl

appointment with their advisor prior to starting their first semester. By following this sample plan, students can expect to spend 15-20 hours per

week on coursework, depending on your background.

of Management


https://www.isenberg.umass.edu/programs/masters/mba/online

ISENBERG ONLINE MBA | SAMPLE TWO-YEAR PLAN

Spring Start

Year One Year Two

Spring

Spring

Summer

632: Strategic 5644: Economic Analysis
Information Management : for Managers

5680: Leadership and
i Organization Behavior

650: Statistics for
Business

Fall

670: Operations
Management

1660: Marketing Strategy
1or 713: Services
i Marketing Management

Winter
5611: Foundations of
i Accounting*

i1 or 2 credit elective
i course

Summer Fall Winter

640: Corporate
: Finance

633: Financial and

Managerial Accounting 689: Organizational

; Strategy : 770: Human Resources

:612: Foundations of iManagement

Remaining 1 or 2 credit !
: Finance*

- . { 783: Business Law
elective requirement :

Core

Course Offerings Optional: Online MBA with a Focus

Requires addition of 6 elective credits to timeline above.

Electives

§3 required elective
11 required core courses : credits. 1-3 credit elective
offered every fall, spring, : courses are offered on a
and summer semester. ' rotating bases every

| semester.

Foundations

: Offered every winter and
i summer semester.

i *If you have taken

: courses in Accounting

» and/or Finance from an

: accredited University, you
: may be exempt from

: taking the foundations

i courses.

Semesters

! Fall: 14 weeks

i (Early Sept - Mid Dec)

i Winter: 6 weeks
: (Mid Dec - End Jan)

Spring: 14 Weeks

: (Early Feb - Mid May)

iSummer: 10 weeks
i (Mid May - July)

Tailor your education with a total of 9 elective credits in a focus area:

- Business Analytics

- Entrepreneurship

- Finance

- Healthcare Administration
- Marketing

Note: If adding a focus, we suggest forecasting an additional semester in order to accomodate 6 additional
credit hours. Speak with your advisor about your interest in adding a focus.

Once you are matriculated into the Online MBA program you will be assigned an advisor. We encourage students to make an
appointment with their advisor prior to starting their first semester. By following this sample plan, students can expect to spend 15-20 hours per

week on coursework, depending on your background.

UMassAmbherst

Isenberg School
of Management



https://www.isenberg.umass.edu/programs/masters/mba/online

ISENBERG ONLINE MBA | SAMPLE TWO-YEAR PLAN

Summer Start

Year One Year Two

Summer

Summer

Fall Winter

5644: Economic Analysis 5611: Foundations of
i Accounting*

632: Strategic
Information Management : for Managers

i1 or 2 credit elective
 course

5680: Leadership and
i Organization Behavior

650: Statistics for
Business

Spring

633: Financial and
: Managerial Accounting

: Remaining 1 or 2 credit
: elective requirement

Fall Winter Spring

670: Operations

640: Corporate Finance
Management :

: 5689: Organizational
:770: Human Resources  ; Strategy

5660: Marketing Strategy  Management

tor 713: Services
i Marketing Management

612: Foundations of

Finance* 783: Business Law

Core

Course Offerings Optional: Online MBA with a Focus

Requires addition of 6 elective credits to timeline above.

Electives Foundations

: Offered every winter and
i summer semester.

§3 required elective E*If ou have taken
11 required core courses : credits. 1-3 credit elective : Y

; . 1 courses in Accountin
offered every fall, spring, : courses are offered on a 9

: ! and/or Finance from an
and summer semester.  : rotating bases every : / . ) .
! semester : accredited University, you

: may be exempt from
: taking the foundations
courses.

Semesters

! Fall: 14 weeks

! (Early Sept - Mid Dec)

i Winter: 6 weeks
: (Mid Dec - End Jan)

Spring: 14 Weeks

: (Early Feb - Mid May)

iSummer: 10 weeks
i (Mid May - July)

Tailor your education with a total of 9 elective credits in a focus area:

- Business Analytics

- Entrepreneurship

- Finance

- Healthcare Administration
- Marketing

Note: If adding a focus, we suggest forecasting an additional semester in order to accomodate 6 additional
credit hours. Speak with your advisor about your interest in adding a focus.

Once you are matriculated into the Online MBA program you will be assigned an advisor. We encourage students to make an
appointment with their advisor prior to starting their first semester. By following this sample plan, students can expect to spend 15-20 hours per

week on coursework, depending on your background.

UMassAmbherst

Isenberg School
of Management



https://www.isenberg.umass.edu/programs/masters/mba/online
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