MKTG 455 ¢ Internet Marketing

Instructor: Lauren Labrecque Email: lauren@som.umass.edu
Class time: MW 10:10-11:25 AM Office: SOM 224

Classroom: SOM 123 Office Hours: MW 11:30-12:30 AM
Course Objective: The Internet has changed the way we live our lives and communicate with one

another. Email, instant messages, blogs, websites, online social media (Web
2.0), etc. are now so integrated into our daily lives that we almost cannot live
without them. The Internet has also changed the way that companies do
business and communicate with their customers, employees, trading partners,
and other members of the community. These changes have provided
organizations with exciting challenges and opportunities that marketers can
take advantage of to help make their organizations successful. The main goals
of the class are:

1. To discuss the challenges and opportunities that the Internet and
other digital technologies present to marketers.

2. To understand the impact of the Internet on the whole value chain.

3. To prepare students for a professional environment in which the
Internet and other digital technologies will play crucial roles in the
success of their careers.

4. To provide students with Internet based tools that they can use to
make their careers and their organizations more successful.

Course Overview: In this course we will explore Internet marketing in the context of business
issues that concern marketing managers. We will extend beyond the narrow
definitions of Internet marketing that focus merely on online retailing (e-
commerce). We will not limit our focus to the Internet, as the title of the
course suggests, but instead expand to all aspects of digital business (mobile
advertising, gaming, etc).

This course takes an interdisciplinary approach to learning about digital

business. Thus, throughout the course, | will integrate basic concepts and

theories from marketing (e.g. the 4Ps), economics, communications, finance,

accounting, operations management, information systems and business

planning strategy. We will also examine the legal, ethical and public policy

issues relevant to marketing managers. You do not need to become a
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course.
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Required Course Materials:

Course Book:

Other Class Materials:

Suggested Reading:

Spark:

Academic Honesty:

Learning Needs:

Make-ups:

Class Assignments:

Individual Presentations:

Coupey, Eloise Digital Business: Concepts and Strate¢fieg4t 2™ Edition)
Prentice Hall ISBN# 0131400975

Certain cases, articles and other reading assignments that will represent a
portion of the subjects for examination. These materials will be distributed
throughout the semester, or you will be given the reference information so
that you might access the material on your own.

To enhance the learning experience, | recommend that you read recent
articles from the business press. Occasionally, | will distribute articles that
are intended to enrich your understanding of current events in areas covered
by the text. These materials will not be used as the direct subject of
examination. To read and discuss these articles, or others that you find on
your own, could enhance your learning experience.

| will be using Spark to upload readings, make announcements and post
grades. It is your responsibility to check Spark on a frequent basis and keep up
to date with new announcements. Cancellations and other announcements
will be posted on Spark.
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whether you should be working with classmates, ASK before you do. Any
instance of academic dishonesty may result in a failing grade for the course.

Appropriate accommodations will be made for students who provide relevant
documentation from Learning Disabilities Support Services.
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reason for making up an exam / assignment. Students must provide written
documentation at least 24 hours in advance for religious or athletic

obligations. An unexcused absence from an exam willcoy a G A (1 dzi S |y & C:
that exam. Makeup exams will be given only under very limited circumstances

with prior approval from the instructor and must be completed as soon as

possible.

There will be 6 & I NJ aRighkents in the semester. Assignments will be
handed out at least a week before they are due. Students will be penalized for
submitting late assignments. 5 points will be deducted from your assignment
everyday that it is late. Please note: some assignments will be group based
and points vary per assignment. A total of 250 points (1/4 of the total grade)
are earned for assignments.

Each student will be asked to make a brief presentation in class (about 10
minutes) about a website of their choice. | will provide you with a signup
sheet so you can pick a day to present the site. | want you to walk us through
the website, tell us why you picked the site, what you like about the site and
what you do not like about the site. | would like you to discuss how the site
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Class Contributions
and in-Class Activities:

Class Attendance:

Organization of Class:

Email Accounts:

Midterm Exam:
Final Exam:

Other Credit:

generates revenue and when relevant, discuss how businesses can use that
site as a marketing tool. | would also like you to discuss things that they can
do to improve the site. The presentation will be worth 20 points.

Communication skills are extremely important in marketing. | therefore
expect everyone to actively participate in class discussions. Grades will be
based on the quality of your contribution. Just talking a lot in class without
demonstrating your understanding of the material will not get you any grades.

Even though there is a text book assigned to the class, a large part of the
learning will occur in the class. Lecture discussions, Internet demonstrations,
contribution from other students and in class discussion groups will account
for a large part of the learning that occurs in the class. Students who
frequently miss class will not be able to get the full benefit of the in-class
learning environment. Class attendance is therefore mandatory and | will take
attendance during each class.

At the beginning of the course each student will receive 100 attendance
points. You will be penalized for unexcused absences. You will be allowed 2
G3SG 2dzii @d¥(unéxtuded absanded. Stéat isGou will not be
penalized for the first two classes that you miss. If you miss a third class, you
will automatically lose 20 points out of the hundred points. Each class that
you miss after that increases by 10 points (e.g. the next class missed is 30
points off) up till a total of 100 points. Exceptions will only be made for
excused absences. See university policy on excused absences. Note that
being absent will also result in you losing points for class participation since
you cannot participate if you are not there.

The first thing that we will do at the beginning of each class will be to discuss
news items that relate to the Internet or the digital world as a whole.
Students are encouraged to visit different business related news media
available to them, and to come into class ready to discuss these news items.
Their discussion of these news items will improve their class contribution
grades.

Each student is expected to have an email account. Since this is an Internet
marketing class, | may frequently communicate with students using email. |
will send students articles, assignments and important notices via email.
Students are therefore expected to check their email account at least once
every 24 hours.

The midterm exam is worth 200 points.
The final exam is comprehensive and is worth 300 points.
At least 3 times during the semester | will offer other credit activities. These

will include options like participating in a research study or writing a small
response paper.
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Grade Weights:

6 Class Assignments (points vary) 250
Individual Presentation 20
Attendance 100
Class Participation 100
Midterm Exam 200
Final Exam: 300
Other Credit: 30
1000
Target Grades: A 95%-100%
A- 90%-94%
B+ 85%-89%
B 80%-84%
B- 75%-79%
C+ 70%-74%
C 65%-69%
C- 60%-64%
55%-59%
F Below 55%

Please note: This syllabus is subject to change.
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Date Topic Comments
Wed Sept 3 Course Introduction
Mon Sept. 8 Chapter 1
Wed Sept. 10 Chapter 2
Assignment 1 due - Internet
Mon Sept. 15 Chapter 3 Olympics
Wed Sept 17 Chapter 3 continued & Internet Olympics
Mon Sept 22 Chapter 4 Assignment 2 due- VALS
Wed Sept 24 Chapter 6
Mon Sept 29 Web Design
Wed Oct 1 Web Design
In assighment privacy assignment (4) &
Mon Oct. 6 begin Chapter 5 Assignment 3 due ¢Web design
Wed Oct. 8 Chapter 5 continued & intro to virtual worlds
Mon Oct. 13 HOLIDAY ¢ COLUMBUS DAY NO CLASSES

Tuesday Oct. 14

Class in the labT Virtual Worlds

MONDAY CLASS SCHEDULE WILL
BE FOLLOWED

Wed Oct. 15 Class in the labT Virtual Worlds
Mon Oct. 20 Web 2.0 & Social Media
Lab time to work on assignment
5 or time to study for Midterm
Wed Oct. 22 NO LECTURE exam
Assignment 5 due ¢ Virtual
Mon Oct. 27 Chapter 7 Worlds
Wed Oct 29 Midterm Exam
Mon Nov. 3 Chapter 8
Wed Nov. 5 Chapter 9
Mon Nov. 10 Chapter 10
TUESDAY CLASS SCHEDULE WILL
Wed Nov. 12 NO CLASS BE FOLLOWED
Mon Nov. 17 Search Engine Marketing
Wed Nov. 19 Search Engine Marketing Cont.. Assignment 6 due
Mon Nov. 24 Google Adwords
Wed Nov. 26 CLASS CANCELLED THANKSGIVING RECESS
Mon Dec. 1 Chapter 11 & 12
Wed Dec. 3 Chapter 14
Mon Dec. 8 Open Class
Wed Dec. 10 Final Exam
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