
 
 
namely your own well consid-
ered efforts. You cannot con-
trol the economy, so do not let 
talk of a recession (or an eco-
nomic boom) stop you from 
conducting a serious search. 
 
Budget matters. 
The average salary for Isen-
berg students in the Class of 
2008 will be in the high-
$40’s, low $50’s range. For 
almost every student, that is 
far more than they have ever 
earned before. Unfortunately, 
some recent graduates have 
not internalized the practical 
distinction between gross and 
net income. They may not 
have had to save for the 
longer term. They may have 
developed what economists 
call pent-up demand. A car, 
for example, may become a 
virtual fixation. Therefore,  it 
is probably a good idea to ask 
a recent college graduate if 
she or he would like some 
assistance in drawing up a 
budget.  Personally, I would 
also discourage carrying any-
thing other than a zero bal-
ance on credit cards. 
 
I enjoy speaking to fellow 
parents about career issues. 
(Discussing specific individu-
als per se would be out of 
bounds). Richard Fein (413 
545 5598; 
rfein@som.umass.edu). 

Dear Fellow Parent: 
 
In addition to my thirty years 
as a career professional, I am 
the father of two daughters. 
One has graduated college 
(and is working) and the 
other has not yet graduated.  
Therefore, the topic of work 
after college graduation has a 
personal, not just profes-
sional, significance. Here are 
some thoughts that you may 
find helpful. 
 
Our son /daughter has a job 
offer. What advice can we 
give? 
Very often, the process of 
making the job acceptance/
rejection decision is as im-
portant as the decision itself. 
As parents we may want to 
react out of relief (No more 
tuition payments and s/he 
has a job. Yippee!) or per-
haps from a desire to give 
good counsel (“Take my ad-
vice and…”).However,  I 
suggest that  parents instead 
ask  some basic questions, for 
example:  Have you written a 
list of what you want in a job 
and put those things in rank 
order? It is important to com-
pare each job offer the desid-
erata of the person receiving 
the offer. I encourage 
pointed, constructive ques-
tions rather than declarative 
statements like, You would be 
foolish to turn that offer 
down, or You would be crazy  

 
 
to accept that offer. 
 
Our son/daughter does not 
have a job offer in hand and 
nothing in prospect. Now 
what? 
It is true that most students 
graduating from the Isenberg 
School of Management leave 
with a good job. However, 
that is not universally the 
case. Perhaps they are not 
sure what kind of job they 
want or they do not know 
how to go about it. The Chase 

Career Center is open in the 
summer and we can help 
those who seriously want to 
start a good career.  Is your 
son or daughter planning to 
take the summer off and 
travel? You might want to ask 
what plans they have to fi-
nance that travel and what is 
their plan for landing a job 
when summer is over. Does 
your son or daughter have a 
time frame for their job 
search? By the way, in a job 
search it is important to focus 
on what you can control,  
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Often when looking for an in-
ternship, students consider time 
during semesters, location and 
lack of career direction as 
obstacles in pursuing intern-
ships.  The following example 
is of a junior Marketing major 
who has utilized internships, 
including a local opportunity in 
Amherst to her advantage. 
    Currently Amanda Hersh 
is a second semester junior 
with a marketing and public 
relations internship right in 
Amherst.  She is working for 
Hospice of the Fisher Home, 
a non profit second hand 
clothing store where she is 
creating a marketing plan to 
promote the thrift store to the 
area 5 College Consortium 
while simultaneously gain-
ing exposure to daily opera-
tions of retail.  
    While watching her older 
sister’s career development 
process, Amanda realized im-
mediately that internship ex-
perience would not only differ-
entiate her as a candidate and 
make her a better asset to her 
future company but help her 
explore her career options as 
well. 
    Amanda had acquired intern-
ship positions found on both 

Isenberg eRecruiting as well as 
through her own searches. 
    Previously an intern at an 
actuarial firm, Amanda was not 
positive about which avenue 
best suited her so she used her 
internship as a way to explore 
companies and positions within 
business management.  At the 
actuarial firm, she maximized 

her opportunity by learning a 
great deal about companies the 
firm worked with. Not only did 
she gain valuable internship 
experience and skills for her 
resume, she garnered a great 
starting point for researching 
companies she was interested 
in pursuing. 
  Amanda decided on pursuing 

a career in retail buying based 
on her interests in fashion, 
marketing, statistics and her 
analytical abilities. 
    Her advice to fellow students 
looking for internship opportu-
nities is as follows:  “Utilize 
the services at the Chase Career 
Center and let the staff be 
aware of what you are looking 

to do as they come upon 
opportunities all of the 
time.  Read emails from 
Kim Figueroa and Richard 
Fein as they contain crucial 
advice and many available 
positions.  Go to the career 
fairs and meet and greet 
sessions with recruiters.  
Target internship opportu-
nities that will build your 
skill set and resume until 
you have narrowed down 
your intended career 
search.”   
Amanda has benefited 

from being open-minded in her 
search and pursuing experi-
ences locally during the semes-
ter.   
    Next fall, Amanda is study-
ing abroad in Florence, Italy 
where she will be taking 
courses in Fashion Marketing, 
Retail Buying Concepts and 
Italy through Cooking.�
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Volunteers at Hospice of the Fisher Home 
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    Internships and work experience 
are key factors to your student find-
ing employment, but also crucial 
and often overlooked is student 
involvement.  
    There are plenty of registered 
student organizations and intramu-
rals sports to play, but students 
should not forget to look within 
their own departments and majors 
for opportunities as well.  
    Getting involved here can help 
your student in a number of ways.  
It can allow them to connect with 
one or more faculty members, it can 
provide insight into your field or 
major but probably the most impor-
tant is that it can allow you to make 
a real world application of what you 
may be learning in the classroom. 
    More specifically, I will give 
examples detailing some of the 
experience I have gained in my 

time at Isenberg.   
    I was able to start working at the 
Chase Career Center as early as my 
freshmen year here at UMass. Right 
from the beginning, I was exposed 
to working with and helping stu-
dents getting ready for all sorts of 
work experience and job searches. I 
greeted recruiters, sometimes daily, 
and observed how it all worked 
because I knew one day it was go-
ing to be important for me to know.      
   Then, last year I was able to put 
all of my experiences to use when I 
became part of the student commit-
tee to plan and run the HTM Career 
Day.  It was the perfect opportunity 
for me to apply everything I had 
and was learning to help create a 
significant event on campus.  
    I am happy to say that both last 
year and this year’s Career Day 
were phenomenal successes. Many 

recruiters were impressed with this 
student run event and the work that 
we put forth.  I was often asked by 
recruiters what my career aspira-
tions were because of my involve-
ment with the committee and my 
exposure to them. 
    I have been asked about this 
involvement one way or another in 
almost every interview I have had 
in my career pursuits. 
   The best sort of candidate that 
recruiters like to see is one who is 
well rounded – someone who has it 
all: the grades, experience and in-
volvement. 
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For more information, 
please go to  
www.phx.com 

 



student so once she was accepted 
into Isenberg, she explored majors 
by speaking with her advisor, fac-
ulty members and taking courses in 
each major.  She did not want to be 
an employee not excited about work 
everyday so she was looking for a 
career both in the short and long 
term where she would be happy.  
She knew she was passionate about 
the efficiency side of business man-
agement so as she learned about 
Operations Management from pro-
fessors she spoke to, she realized it 
was a great fit.  Keeping an open 
mind, reaching out to her network 
and utilizing the services offered to 
her as a student helped her discover 
Target and Operations Manage-
ment. 
 

Advice to current students:  Util-
ize the resources and network avail-
able to you as a student.  You have 
an incredible support team around 
you while at UMass.  Challenge 
yourself to find a career path you 
will be happy with in the future.  Be 

Name:  Liz Diggin 
 

Occupation: Campus Recruiter 
 

Employer:  Target 
 

Current Role:  Recruit seniors for 
Executive Team Leader position. 
 

Past Experience:  Executive Team 
Leader at Target. 
 

Degree:  BBA: Finance/Operations 
Management, Minor: Psychology, 
May 2004 
 

Hometown: Norwood, MA 
 
 

Undergraduate Involvement:  
Teaching Assistant for SOM 210 

 

Internship Experience:  Town 
Manager’s Office in Norwood, MA 
where she learned a great deal about 
town government as she worked 
with selectmen, the Town Manager 
and Purchasing Office.  She also 
did a semester co-op fall of her 
senior year in operations for a small 
plastics company in Pittsfield, MA 
where she designed a more efficient 
floor plan for their new location. 
 

Career Development Path:  Liz 
knew she wanted to be a business 

open to new experiences.  Aggres-
sively seek out internships.  Not 
only will they help you get a full 
time position after graduation, they 
will help you rule out career op-
tions.  Network.  Focus on career 
development.  Speak to your profes-
sors, share your interests with them 
and ask them about their experi-
ences in the field. Utilize the Chase 
Career Center Services.  It is obvi-
ous to me when I am interviewing a 
student if they have spent time 
building their resume with a staff 
member and interview skills.  Isen-
berg really prepared me for life 
experiences post grad.  Take advan-
tage of all it has to offer. 
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For more infor-
mation about 
Target: 
www.target.com/
careers 


