
• 650 Business Data Analysis
• 630 Accounting for Decision Making
• 631 Managerial Accounting
• 640 Financial Analysis

Quantitative 
Courses

• 632 Information Management
• 680 Organizational Behavior & Theory
• 783 Business & Its Environment
• 770 Human Resource Management
• 660 Marketing Management 

or 713 Services Marketing Management*

Qualitative 
Courses

• 670 Production Operations Management
• 689 Organizational Planning & Strategy
• Your chosen elective credits

*must satisfy 3 credits)

Both 
Quantitative 
& Qualitative

 
  

  
Part-Time MBA 

Quantitative and Qualitative Courses 
 

 
 
 
*Services Marketing Management only offered during a Fall or Spring semester and can be used to  
   replace the marketing core requirement or as an elective. 
 


